N R T VR AR R O s e st e b T B SN s B - . NP R N S T N T O A

FEOY S0 0 i e O A A et s Lae ] B s e e
el s X &M’aﬁ.\_mm” tad ! S . : Ao b :
AR S e L TR o 3aatiantd Sl ST =R St e e e
A A ot A - Q% C{»”J?’ | At o A o9 S i
- . "‘M A ’ ( Weighrf ::
—n g d Regearch - Mmgw,aj s
. m Bluebird Foode eupplice the New Zealand market with arange * =441 - We went to our local supermarket and did come regearch online ,':P" J J A -
&a of clagsic hougehold enacke, cuch ag muegli barg, many of ~ pa to inveatigate producte that targeted women aged 4O+ and “ e f Einaigh L ssdiing j :‘:
d which are favourites for Kiwi’e young and old. They have i‘f‘; L other muegli bar product. $ A ekl e
o agked ug to create 4 new muegli bar range that targete E;tf 5 - We found that come of the needg that women aged 40+ include ~ ~»#y \ | N
women aged 50+ ag right now there isn’t a epecific muegli | 44 energy boogter, weight management, digegtive balance, protein :3: /" Possible Muesli Bars ;':
bar range for thig age group on the market. - boogterg, calcium boosters and antioxidant boosters. :4-.; N for the Ranse ' e
: i - We found that the mogt common and popular muegli bar products ;4. N -
A m e We found that th d popul li bar prod -~ / _*:
i Lol ot contain chocolate, nute, seeds and fruits. {"3" e -
To develop a new Muesli Bar Range” for Bluebird Foods that .7 - - [t wae important for ug to know what were the most common A=A /" Autioxidant ( G =
targete Females aged 4O+ years who would like a nutritious 5+ need for wornen aged 40+ and cormmon and popular flavours 2*“'  Booster ) L R -
Vi = S
Yet tasty enack. hed in the market when we braingtormed poggible muegli bar - ( S 71
conceps. B  Booster j o
S :
b St & i Din g o R e . T P S — e | :
M wr N PR P : -2 y o % ) z : Ay AP TR VYT TP Al G AA o -
oW ‘ VB Pt A el AL ' S ATt e k0 A A e e et SN RaAS g s ey SAFICiien
. - : | Sobd’ gl AN A e (2 .
' ; : : PN o vh B *’”‘\:v .ﬂ“"‘&..ah.:‘g"., ; ;ﬁr‘j
Tegting and Trigllin . 3 po
> 9 g Packaging o v
.. ‘ In each testing and trialling .fha’r wag carr.led out, our focug it o packasing: e i that e ehaiieproduce cometiri : o :": ’,.\"
- B TEB 08 @ GURVEES, o el e fégfe’ aroma, a bit different that would etand out against other muegli bare. ::31‘-’1 ;’2
59 appearance and texture of the cample fo have an idea of what We continued to research and we decided ingtoad of having &ty on o \E,:
“.da f0/AIter or Keep the same injihe fext dniak muegli bare we would create muegli bites. We decided that our t"‘“’: e
:::“ _ _ o . . . packaging should be something small and compact that our - 23
%% 4 After varioug testing and trialling by mixing and matching the irph ket coLld ke SRt e e NG et :; r .5: T
d’ﬁi‘ BT, 2 HENElEpet u{ha’r e ar\d BT N gml']p LA decided on creating emall boxes ag our packaging and storing f‘*::;* :}
;‘f‘:‘l the perfect energy boosfing m.uegll bar that we.deglred and. the muegli biteg in a re-gealable bag o that the target market l'::iM -
ey expecterikelzisoliotnditiatiiltaslatbo Moo e would have the option of not having to finigh the bites all at My e 1% ‘}ﬁ
:;: every bite you take. o t.“'s"’?i \:‘(:
4 - oLyl :‘Ei‘ﬁ-'n : i..
ﬁ;"” ‘ ;:E " -.';‘-q ,a,o
y i < |
Tl WO > o
£705 TRIPTO BLUEBIRD FACTORY e g e pers T 3¢ Bn PACK AGING X
IR IR TuEs FETONYE A NG 9% w2y A TR A A T T R A S
. - 7"\'5&%'_,“370&.2” Ay S e A, X : - — : *.‘Mﬁj“u::':w'q%:}".’*‘ T, 90T T Rk f\v-r"/wrwv:‘.\:
P Qﬂ“ T_’“- N : ﬁ‘;’wﬁ- S A - .4.4\.,.’-g‘s‘...'3"‘.. rz&.‘.x;.»;
| Conclugion <
Final Outcome Yo We are very happy with what we have achieved; we started off -
. . « %4  with a brief stating we needed to develop a muesli bar range :.';
After developing our final product we needed to gather a group , . 0
j , " s for 5O+ women. We changed our demographic from 5O+ ’
of people (new focug group of 12 people) who haven’t i )
1 =% women to 40+ women becauge we decided the two age o~
" participated in any of our testing and trialling we had done to oA - : . ~—~
S : =+ groups were very similar and had a lot in common when it -
develop our final product. We did thig to see if othere women e 4o thoir noede and wante. The brief aleo stated 5
aged 4O+ enjoyed our muegli bites ag much ag our focus .‘e‘ came 10 eI nee g é,m AN, The Brie ag(? Saea e &4
. /o s needed 1o have a minimum of 8g of wholegrain per serve; we *
group did. We uged a range of women aged 4O+ in this new s S dod ub with ] £ ot oloara Y
o w4, however ended up with a good gource of wholegrain per gerve -
; ;‘-;,; at 19.2q (the minimum for good source of wholegrain being '::'i
et dic . Overall, our product wag liked by all of the congumers, if we :;;i‘ :f)[?) dWe ;uerzglven 2 it ety aTr:mge P? n: t:)\e[hav; ~ ;:
were going to develop our muegli bar further would take the [ icevepeaioienaiaglboostaoaninono i pRReR bt
| . ok Katie and Mre Thomgon we came up with a few ideag and R
» s st comments we got from the group about the mango flavouring We cai PN
E . o B > 2w =G0 A S O B S T e : ~+w  pursued them. We gained feedback from our focug group that .-
b e *;\" helped ug improve our product and the ingrediente we received : j’J
MUES” BITES v e 4 [ F INAL PKOVUCT ";2 from [nvita, the rice syrup and Orafti changed our muegli bites ' e
® %, -5 :m into gomething unique. Sdh

Y et B T
«ﬁ.‘“’ A ED RPN I

— . : . —_— m - - - ] vt W — = . — R 3 ."
AL THFINS IR TG AR YA A NS by P :'v'f.é'-';;'i{é-“!‘:'tﬁ-t{*féfé RS PSSR ST TR CRE SR TR Ot 0 B S A 3 VWD W S Vgt SR 5P Aot

. N DV .

Deyrasal CEas SR ST e A e B

. §

INGRFDIFNTS FOR LIFF ---

Acknowledgemente: - P GeEaLyew
We would like to acknowledge the following people and thank them because without them we would not have been able to complete CREST: Mrs. Angie Thomaon, ( ‘ o M " Py & S e S el S

T\, IustiruTe OF Fooo Science e N 'M
Katie Hatton (CREST mentor), Bluebird Foods, Julia Shanley, Invita, Our Focug Group, Me. Gay Wateon, Botany Downg Secondary College, CREST, NZIFST. BOTANY DOWNS Bluebird M/ fiyreintocn. ... - e i At &

Secondary College _" :"‘qb V!
et

e Dl e e i DA e A Rl e 2 L5 VRS ASRE Svealed A b " : - Atk L D L L TR TR W g ot g o e el M TG T @A P AP 3 A i OB »>p
et e I mg:‘i't.‘; e A At x‘%‘ﬁ aﬁsﬁkaﬁ-gﬁwgmﬁmw W W; b S S WW:ME%.». | o 2 Gl i A
nhen Al 0 Bl L e VR E RN R O S S S b o S L - adatA . A SR SR R R A A MR A TR TR TR 2 N A A ke TN A NGRS sy 2 A S I A A TN BN ™ Ay 4 C

8 B B -~ -~ - rFs A - | ——

e 2 A



